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Introduction

GULF BANK KEEPS THE COMMUNITY				  
AT THE HEART OF ITS CSR INITIATIVES
Founded in 1961, in the heart of 
Kuwait, the Gulf Bank’s robust 
and varied Corporate Social 
Responsibility (CSR) program aims 
to create a lasting impact for our 
beloved Kuwait and its people, in 
line with the New Kuwait Vision 
2035. While community remained at 
the core of Gulf Bank, it also played 
a central role in the Bank’s CSR 
initiatives in 2018, focusing on youth 
and education, the community and 
Kuwait’s heritage, as well as health 
and fitness. 

2018 witnessed numerous initiatives 
and events that truly underscored 
Gulf Bank’s commitment in driving 
prosperity for the nation. This 
year saw Gulf Bank’s continued 
partnership with INJAZ-Kuwait, 
as well as their sponsorship of the 
Fikra Program and the continuation 
of their graduate development 
program ‘AJYAL’. The Bank’s human 
capital initiatives comprise training 
and educational programs to develop 
future generations, supporting 
educational development across a 
range of ages and experiences. 

While education and development 
remained a key focus of the Bank, 
a central part of the Bank’s CSR 

initiatives is the promotion of 
Kuwait’s heritage. From the Bank’s 
continued sponsorship of the 
‘Memorial Pearl Diving Journey’, 
a tribute to Kuwait’s cultural and 
economic heritage, teaches youth 
about the lives of their ancestors, to 
its continued partnership with the Al 
Sadu Society. 

Health and fitness initiatives across 
the country were once again led by 
the Bank. From event sponsorships 
throughout the year, to internal 
initiatives raising employee 
awareness that culminated in the 
record-breaking success of the 
fourth edition of the ‘Gulf Bank 
642 Marathon’ in November 2018.  
Gulf Bank is a major contributor to 
Kuwait and through its programs, is 
moving significant steps closer to a 
more sustainable community.  

The Bank thanks our valued partners 
at these events, as well as members 
of the Gulf Bank family who are 
always ready to volunteer their time 
to ensure the Bank’s sustainability-
focused initiatives are successful. 
Together we are making a difference 
and helping build a brighter, 
healthier future for Kuwait’s future 
generations.
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GULF BANK REAFFIRMS COMMITMENT 
TO INJAZ AL-ARAB

Gulf Bank reaffirmed its commitment 
to supporting youth through its 
partnership with INJAZ Al-Arab. 
As a platinum sponsor, Gulf Bank 
was honoured during the 12th 
Annual Young Arab Entrepreneurs 
Competition, which was held under 
the patronage of His Highness 
the Amir of Kuwait Sheikh Sabah 
Al-Ahmed Al-Jaber Al-Sabah, 
represented by Minister of Commerce 
and Industry Khaled Al Roudhan 

This year’s competition saw more than 
80 students from 11 countries across 
the MENA region compete over 12 
categories, including the ‘Company of 
the Year’ and ‘Social Impact’ award. 
Each award was presented to one 
high school and one university team 
by an esteemed judging panel. 

In preparations for this, Gulf Bank 
has also sponsored the ‘Best Student 
Company Award’ for INJAZ Kuwait’s 
‘Company Program Competition 

2018’, which was held April 21, where 21 
student companies were featured with a total 
of 200 participating students from private and 
public schools and universities competing for 
the “Best Student Company of 2018” award. 

The bank continues to sponsor INJAZ Kuwait 
as part of its commitment to encourage and 
develop professional business skills amongst 
youth. To date, Gulf Bank has participated 
in four INJAZ Al-Arab programs, 47 INJAZ 
Kuwait Job Shadow Days, 69 INJAZ Kuwait 
Innovation Camps and 120 INJAZ Kuwait 
Entrepreneurship Master Class workshops. 
The bank’s volunteers have positively 
impacted over 1,800 students. 

Youth
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training program that provides 
aspiring entrepreneurs with the tools 
and support they require to establish 
their own innovative business. The 
training includes leadership skills, 
comprehensive business planning, 
marketing, investment opportunities, 
navigating legal issues and contracts, 
and a variety of other issues to help 
entrepreneurs get their businesses off 
the ground. The program also provides 
one-on-one mentoring for the aspiring 
entrepreneurs.  

Following the second edition of the 
program, which concluded in May 

GULF BANK SPONSORS THE THIRD EDITION  
OF FIKRA PROGRAM 

Gulf Bank is a gold sponsor of 
the Fikra Program, an intensive 
entrepreneurship training program 
that provides aspiring entrepreneurs 
with the technical skills and business 
knowledge needed to launch their 
own businesses such as leadership 
skills, comprehensive business 
plan design, mentorship, financial 
analysis, media exposure, and 
investment opportunities, for the 
second consecutive year.

Under the patronage of the Minister 
of Commerce and Industry, His 

2017, over 30% of the businesses 
are fully operational and the rest 
are close to operating. Combined, 
the three editions of Fikra Program 
witnessed over 550 applications, 45 
business ideas, 57 training sessions 
and 76 trained entrepreneurs. 

In the third edition, entrepreneurs 
concluded 20 entrepreneurship 
training programs over a period of 
four months, followed by a mentoring 
stage. That all led up to the final 
ceremony, which was preceded by a 
final exhibition of their projects.

Excellency Mr. Khaled Al-Roudhan, 
Fikra Program concluded its third 
edition of the Entrepreneurship 
Training Program with a closing 
ceremony at the Sheikh Jaber Al-
Ahmad Cultural Centre on 3 April 
2018. Gulf Bank was among the 
sponsors of this program, which 
aims to provide entrepreneurs with 
the tools and support they require 
to establish their own innovative 
businesses.

Managed by Cubical Services Business 
Incubator, Fikra Program is an intensive 
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GULF BANK HIGHLIGHTS THE IMPORTANCE OF 
TECHNOLOGY AND INNOVATION AT ECOH CONFERENCE

As part of Gulf Bank’s strong 
commitment to being a leader in the 
field of blockchain technologies, the 
Bank showcased its WISE Investment 
Service at the 2018 East Chain Open 
Hub (ECOH) Conference, entitled 
“The Modern Age of Enlightenment”, 
which took place on 2 and 3 May 2018 
at Al Shaheed Park in Kuwait City.

Focusing on the state of this cutting-
edge technology today and its 
significance for different industries, 
the event shed light on relevant 

regulations and demonstrated how 
businesses can prepare for the 
impending blockchain revolution. 

During the event, Mr. Tareq Al-Saleh, 
Assistant General Manager for 
Investments at Gulf Bank, discussed 
financial technology and robo-
advisory in the region and elaborated 
on the impact of blockchain 
technology on asset management. 

The ECOH Conference gathered 
people from around the world to 
highlight the latest advancements 
in the field of blockchain technology 
and discuss opportunities as well as 
challenges related to its adoption. 
The event offered participants 
the unique opportunity to engage 
in discussions with blockchain 
enthusiasts from all over the world. 
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Gulf Bank has launched the fifth 
edition of its signature AJYAL 
development program for the fifth 
consecutive year. The program, now 
in its fifth edition, will take place 
over a six-month period, with a 
new generation of Gulf Bank staff 
trainees, who have been with the bank 
between 1-4 years. The program will 
see the trainees develop and refine a 
number of key banking skills, aiding 
in their development, and unleashing 
growth potential both personally and 
professionally. 

As part of the Gulf Bank AJYAL 
program, which is in its fourth 
edition, the top five achievers from 

the six-month staff training program 
earned the opportunity to travel to 
Frankfurt and attend an intensive 
Financial Modeling course at the 
Frankfurt School of Finance and 
Management. The Frankfurt School 
of Finance and Management is a 
top 50-ranked globally renowned 
Business school that focuses on 
delivering high caliber business 
training and research, and over the 
years has graduated over 100,000 
students across its programs. 

During their international 
experience, the AJYAL 4 trainee-staff 
had the opportunity to interact with 
colleagues from the global financial 

GULF BANK LAUNCHES  
AJYAL 5 DEVELOPMENT PROGRAM 

industry by attending the course 
titled, Leading with Impact. The 
program exposed the participants 
to the challenges and risks faced by 
the banking landscape and displayed 
best practices on how to overcome 
such obstacles by incorporating 
scientific learning to their work. 

Additionally, The Bank has conducted 
a Bootcamp training as part of the 
bank’s 4th generation of the AJYAL 
Development Program. The intensive 
week-long training for the Bank’s 
staff focused mainly on developing 
skills such as self-discipline, team 
building and creative thinking, in 

addition to unleashing the team 
spirit that allows staff members to 
better communicate amongst one 
another, all in an effort to empower 
each individual to grow within the 
Gulf Bank ranks. 

Also, Gulf Bank recently added a 
mentorship component to the AJYAL 
Development program, whereby 
individuals from the program’s 
first four generations, are involved 
throughout the overall training 
programs to share their experiences 
and provide on-going counsel and 
guidance to staff trainees.



CORPORATE SOCIAL RESPONSIBILITY 2018

18 19

Education

GULF BANK LAUNCHES  
DIRECT SALES ACADEMY 

Gulf Bank launched its Direct Sales 
Academy, a program tailored for new 
Kuwaiti recruits in the Direct Sales 
function. The Academy is a 2-year 
program consisting of different 
modules to equip recruits with on-
the-job skills to excel in their careers 
as well as attract Kuwaitis into this 
specialized field.

Gulf Bank is keen to increase its 
overall Kuwaitization capacity by 
opening new avenues for Kuwaiti 
recruits at all levels and in within 
all functions at the bank. The 
organization is committed to 
creating an environment through 
which it further fosters Kuwaiti 
talent and encourages them to 

unlock their potential. The initiative 
enables participants to learn about 
the fundamental challenges of the 
local and regional banking industry 
from a range of industry experts. 
Each recruit participates in a tailor-
made coaching and development 
program to give them the tools to 
build and grow in their profession.
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GULF BANK SPONSORS RADISSON BLU’S  
23RD ANNUAL ART COMPETITION  

The 23rd Annual Art Competition 
for school students by the Radisson 
Blu Hotel in Kuwait City, themed 
‘Bring Back to Life!’, attracted 
approximately 300 students from 
25 local schools, including special 
needs schools. As part of its strong 
commitment to empowering the 
youth and advancing education in 
Kuwait, Gulf Bank supported the 

event, which took place on 12 May 
2018, as a Platinum Sponsor. 

The theme of this year’s competition 
aimed at raising awareness of the 
dangers of developing a throw-
away mentality influenced by strong 
consumerism in a playful, engaging 
manner. The aspiring artists went to 
work with great enthusiasm, taking 
on the task of turning unwanted, 

discarded objects found at home 
or in their neighborhood into works 
of art. The winners were selected 
by a committee that commended 
the originality of all works of art 
designed and constructed as part of 
the competition. All participants were 
honored at a ceremony hosted at the 
hotel under the patronage of the 
Ministry of Education, with a Ministry 
official attending the awards. 
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GULF BANK AND SCIENTIFIC CENTER  
HONOR KUWAIT’S SEAFARING HISTORY

Gulf Bank was proud to partner 
with the Scientific Center, 
Kuwait’s premier science and 
educational organization, as part 
of its National and Liberation day 
celebrations to deliver an exciting 
educational show which honors 
Kuwait’s seafaring history. 

The show entitled ‘Besharat 
Fateh El Khair’ took place 
at the Dhow Harbor of the 
Scientfic Center. The show 
tells the tale of Fateh El Khair, 
which is the only surviving 
Kuwaiti sailing ship from the 
pre-oil era. 
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GULF BANK’S HOSTS SUMMER INTERNSHIP PROGRAM 

Summer 2018 has seen Gulf Bank 
hosting first summer internship 
session, which saw a mix of university 
student backgrounds. The program 
was developed to create a practical 
understanding of the banking sector 
in general and the Gulf Bank culture 
in particular. 

The students greatly benefited from 
their interaction with Gulf Bank staff 
and saw how the Bank operates 
through their presence at Gulf 
Bank’s branches and departments. 

Throughout their internship, the 
interns got a sense of what is 
required to succeed in a banking 
career and understood that a bank 
has many career opportunities for 
graduates from different academic 
backgrounds. Generally, the 
internship experience at Gulf Bank 
sought to empower interns to help 
them understand the functioning 
of the bank with both theory and 
practical applications. 

The internship strategy at Gulf 
Bank is to help prepare students 
interested in pursuing a banking 

career develop the right mind-
set, attitude, and skills required to 
succeed in a future banking career. 
Another key aspect that is central 
to the internship process is to help 
the students manage the transition 
from the world of academia into the 
corporate world, which sometimes 
can be tough for those not adequately 
prepared. 

This initiative comes in line with 
the Gulf Bank’s overall strategy to 
become the “Employer of Choice” for 
National Graduates that are keen on 
building banking careers. 
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GULF BANK SPONSORS WOMEN TECHMAKERS  
KUWAIT’S INTERNATIONAL WOMEN’S DAY CONVENTION

Gulf Bank was pleased to sponsor 
the International Women’s Day 
Convention & Hackathon, organized 
by Women TechMakers Kuwait (WTM) 
and Arab Women in Computing 
(ArabWIC). The convention and 
Hackathon, was held for one day 
on International Women’s Day, at 
the Gulf University for Science and 
Technology. 

The event targeted the advancement 
of women in technology in Kuwait 
and includes engineers, computer 
scientists, graphic designers, 
mathematicians to entrepreneurs, 
where participants could find 
a chance to network, learn and 
grow. The convention included two 
discussion panels which happened 

in parallel with a 12-hour Hackathon 
for social good.

The panels highlighted Kuwaiti 
women in the technology sector, 
as well as provided tips on how to 
cultivate a conductive ecosystem for 
tech startups in Kuwait. WTM Kuwait 
and ArabWIC Kuwait also be hosted 
a «Hackathon for social good» code 
competition where teams were 
able to develop innovative technical 
solutions that will benefit social 
good in Kuwait in accessibility for 
persons with disabilities, domestic 
violence awareness, and startups 
and government procedures. The 
event was for everyone interested in 
tech and elevating women›s status in 
computing in Kuwait.
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As part of its ongoing commitment 
to sponsoring events that contribute 
to the social and environmental 
well-being of Kuwait, Gulf Bank 
sponsored the Kuwait Institute for 
Scientific Research’s (KISR) field 
event to rehabilitate the desert 
ecosystem in the Al-Liyah Preserved 
Area, which took place on 8 March 
2018. The event, entitled “Planning 
Today for a Brighter Tomorrow,” 
required tremendous efforts by KISR 
to rehabilitate the natural vegetation 
in the Al-Liyah refilled quarries. 

These efforts included native plant 

GULF BANK SPONSORS THE REHABILITATION  
OF THE DESERT ECOSYSTEM IN THE AL-LIYAH 
PRESERVED AREA IN KUWAIT

production and the reintroduction 
and plantation of certain species. 
Thousands of native plants were 
produced and maintained through 
proper care, addressing different 
protection measures against 
sandstorms, different irrigation 
methods, and protection of the soil 
erosion.

The event better defined the causes 
and solutions of desert rehabilitation, 
as well as generating information on 
how to mitigate desertification. This 
event was the fourth event after a 
series of workshops held annually 

since 2014. The involvement of school 
students, in addition to governmental 
and public environmentalists, in the 
plantation of more than 2,000 native 
plants was a key objective of this 
event, with the enlightenment of 
younger generation a necessity for 
the sustainability of our environment
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GULF BANK PARTICIPATES  
AT SEVERAL CAREER FAIRS IN 2018

Gulf Bank has participated in four 
career fairs throughout the year 
including, The American University 
of the Middle East’s (AUM) Career 
Fair, the Manpower and Government 
Restructuring Program (MGRP)’s 
career fair, the Public Authority 
for Applied Education and Training 
(PAAET) Career Fair, the Kuwait 
University’s College of Business 
Administration career fair as well 
as Gulf University for Science and 
Technology’s (GUST) Career Fair.

Gulf Bank’s participation and support 
of those career fairs comes in line 
with its commitment to attract young 

Kuwaiti talent by being the employer 
of choice, reinforcing its role in 
supporting Kuwait’s youth and the 
development of Kuwait’s economy.

During those fairs, Gulf Bank was 
represented by a team from its 
Human Resources department at 
its dedicated booth. Seminars were 
presented to help guide students on 
how to present their CV, and included 
tips on what is important to conduct 
a successful personal interview.

Students interested in working in 
the banking sector got the chance to 
receive in-depth knowledge about the 
Bank’s renowned program AJYAL, 

a graduate development program 
dedicated to developing a cadre of 
holistic bankers for the Bank and for 
Kuwait. They were also invited to have 
informal open discussions with the 
Human Resources team regarding 
banking career opportunities.

Gulf Bank was also present to liaise 
with graduates, students, and alumni 
and to offer them the opportunity 
to apply for internships, full-time, 
and volunteer positions on the 
spot. The Bank offered its services, 
market insights, advice, collected 
CVs and helped students apply 
online for possible job opportunities, 
conducting on-site interviews with 
candidates. A Gulf Bank employee, 
and recent AUM graduate, was also 
on hand to talk to students about his 
experience working for the Bank. 
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GULF BANK RAISES AWARENESS OF SIGN  
LANGUAGE IN PARTNERSHIP WITH ‘BIL ESHARA’

Gulf Bank announced its 
collaboration with ‘Bil Eshara’, 
a recently founded group which 
aims to involve people with hearing 
disabilities in the community. Gulf 
Bank is committed to supporting 
their mission by sponsoring their 
initiatives and projects. 

Through this partnership, awareness 
of sign language was raised during 

the National and Liberation Day 
celebrations with the launch of the 
first initiative of presenting Kuwait’s 
national anthem in sign language. 
The video included a number of 
celebrities, and was successful in 
generating a substantial number 
of views after being published on 
various social media channels and in 
movie theaters. 

GULF BANK CHAMPIONS KUWAITIZATION 
 WITH 377 NEW HIRES IN 2018

Gulf Bank continued to lead Kuwait’s 
banking sector in its support of 
Kuwaitization. Throughout the 
year 2018, 377 Kuwaitis have been 
hired by the bank, across various 
departments. 

Aligned with the government’s 
initiative of Kuwaitization, Gulf 
Bank advocates this vision through 
training and development and the 
employment of Kuwaitis for a better 
and more prosperous Kuwait. The 
Bank is invested in the professional 

development of Kuwaiti talent, and in 
providing them with opportunities to 
build a career and develop essential 
skills within the financial sector.

Gulf Bank has a long-standing 
commitment to the Kuwaitization 
of the private sector, fostering 
an environment which appeals to 
Kuwaiti talent and allows them 
to unlock their full potential. 
Developing their talent, knowledge 
and skills in order to contribute to 
both the banking sector and Kuwait.
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The program is set to empower 
branch managers to navigate the 
ever-complex banking environment 
by enhancing their coaching skills, 
and abilities to help motivate and 
develop their team’s capabilities.  
Another feature of the program is 
to train Branch Managers to identify 
business growth opportunities, and 
ensure that across the entire Banks’ 
network the customer experience 
delivered to clients is unified at all 
customer contact points. 

Gulf Bank launched its Branch 
Manager Program at the PACE 
centre in Gulf University for Science 
and Technology (GUST). The 
tailored program aims to enhance 
Gulf Bank’s retail banking branch 
managers’ holistic banking skills by 
expanding their knowledge of the 
wider banking landscape to better 
serve the Banks’ customers. It will 
further infuse innovative thinking by 
exposing branch managers to the 
latest international retail banking 
best practices. 

GULF BANK LAUNCHES BRANCH MANAGER 
DEVELOPMENT PROGRAM 

GULF BANK CELEBRATES 
‘BRING YOUR KIDS TO WORK DAY’

Gulf Bank celebrated ‘Bring Your 
Kids to Work Day’ on Thursday, 30 
August, at the bank’s head offices.  
The initiative, which supports career 
exploration and development, offers 
children the rare opportunity to 
spend a day in the workplace of their 
parents and featured a program of 
interactive activities as well as fun 
and festivities. 

The office was filled with excitement 
as employees presented children 
with a simplified and child-friendly 
brief on various aspects of working 
at a bank. The number of children 
at the event exceeded expectations 
illustrating the importance of the 
initiative in creating a spirit of 
belonging. Starting off the day, staff 
volunteers gave the kids a tour of 

the main departments including 
Consumer Banking, Products and 
Segments, Marketing, and Corporate 
Banking. Each department prepped  
fun and engaging activities for the 
children, which varied from contests 
to questions and discussion, to teach 
them new and exciting things about 
a career in banking. 

The children were then entertained 
with ‘movie time’ before receiving 
a gift bag that contained an activity 
book and colours so that they could 
practice their artistic skills.

Gulf Bank is committed to providing 
a healthy, motivating, and vibrant 
work environment and is continually 
introducing new initiatives in 
recognition of its employees’ hard 
work, dedication and loyalty. 
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GULF BANK PLATINUM SPONSOR OF THE  
30TH MEMORIAL JOURNEY FOR PEARL DIVING 

To celebrate the heritage and 
tradition of Kuwait, Gulf Bank has 
offered its platinum sponsorship of 
the 30th Memorial Journey for Pearl 
Diving for the 9th consecutive year. 
The annual journey has begun on 

Thursday 19 July for one week and 
was organized by the Committee of 
Marine Heritage of the Kuwait Sea 
Sport Club, under the Patronage of 
His Highness the Amir Sheikh Sabah 
Al-Ahmed Al-Jaber Al-Sabah.

With a special “Al-Dasha» 
ceremony, the journey kicked off, 
with the dhows carrying captains as 
well as other participants heading 
to Bandar Al Ghous in Al Khairan for 
an entire week, and was concluded 
with the traditional return ceremony 
“Al Qoffal” 

The Bank supports and emphasizes 
the true Kuwaiti identity and the 
importance of the Kuwaiti traditions 
and customs, through sponsoring 
different social activities and events. 
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GULF BANK SHEDS LIGHT ON KUWAITI  
HERITAGE WITH AL SADU SOCIETY

Gulf Bank and Al Sadu Society 
continued their year-long educational 
workshops, ‘Fun with Textiles’ and 
‘School of Textiles’. The workshops, 
targeted children between the ages 
of 6 and 12, to teach and develop 
their creative skills in crafts and 
textiles, enlightening them to the 
country’s traditions of Sadu. 

2018 program included bi-monthly 
‘Fun with Textiles’ workshops, as 
well as the three-month ‘School of 
Textiles’ program, where 12 children 
also had the chance to further 

explore the art of textiles. During the 
workshop, children were introduced 
to more complex weaving, stitching 
and printing techniques, with the 
program ending with an exhibition 
showcasing their works.

In 2017, the program saw over 
140 children participating in 12 
workshops, held between March and 
December. Open to children between 
the ages of 6-12 years, the workshops 
are free, and each session is open to 
12 participants. Structured to ensure 
the sessions are fun and flexible, 
children will learn and develop 

creative skills in a relaxed and 
stimulating environment. With the 
assistance of professional bilingual 
instructors, they will learn to create 
dreamcatchers, wallets, printed bags, 
pom-poms, broches, head bands, 
coasters and yarn kites. Additionally, 
children were also able to explore the 
Sadu House Museum exhibits.
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GULF BANK LEADS SERIES OF ACTIVITIES  
THROUGHOUT THE HOLY MONTH OF RAMADAN

By the beginning of Ramadan, Gulf 
Bank has managed to distribute 
‘maachla’ foodstuff boxes to families 
in need across Kuwait. The initiative 
was conducted in cooperation with 
the Kuwait Food Bank and Saveco.

Foodstuff boxes have included 
essential non-perishable food items 
to cover each family’s needs for 
approximately one week. Volunteers 
from Gulf Bank and Saveco prepared 
the boxes while the distribution of the 
boxes was carried out by the Kuwait 
Food Bank to previously identified 
families around the country.

Gulf Bank has collaborated with 

‘Zajel’, a local organization that has 
been spearheading an initiative during 
this blessed month, to provide meals 
to those less fortunate across various 
locations around Kuwait. A large 
number of volunteers from Gulf Bank 
participated in preparing, distributing 
and delivering meals to those in need 
and thereby contributing the wider 
wellbeing of the community. 

Bringing joy to children in hospitals 
all over Kuwait, Gulf Bank 
celebrated Girgi’an at a variety of 
different hospitals in cooperation 
with the Kuwait Association for 
the Care of Children in Hospitals 

(KACCH). Over the course of one 
week, Gulf Bank staff visited 
children in five hospitals: Al Amiri 
Hospital, Ibn Sina, Al Farwaniya, 
Al Jahra and Al Razi Hospital, 
distributing Girgi’an bags and 
engaging with the young patients 
in a series of fun activities such as 
coloring, face painting, henna, hair 
braiding, and bringing joy to the 
young patients’ hearts during the 
Holy Month of Ramadan.

The Bank, has also launched a 
new Ramadan video message, 
starring renowned Kuwaiti actor 
Abdulrahman AlAqel, shows that no 

matter how faint it might get, the 
voice of goodness is never silent. 
This year’s theme is centered around 
the fact that good always has a 
voice, throughout the years. While 
situations might be grim, and dark 
times appear on the horizon, we 
might lose sight of the fact that, in 
fact, good is all around us. 
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GULF BANK PRESENTS DONATION  
TO UNHCR – UN REFUGEE AGENCY 

Gulf Bank was pleased to present a 
donation to the Kuwait Office of the 
United Nations High Commissioner 
for Refugees (UNHCR – the UN 
Refugee Agency), as part of the 
awareness campaign it held during 
the ‘Gulf Bank 642 Marathon.’

Each year the ‘Gulf Bank 642 
Marathon’ selects an issue around 
which to raise awareness, and for 
the second consecutive year it was 
the UNHCR’s #Voices4Refugees 
campaign. #Voices4Refugees is 

an online campaign, launched 
highlighting that all refugees 
deserve to live in safety regardless 
of their religion, nationality or race, 
and should receive equal treatment 
for protection and assistance, and 
opportunities for resettlement. 
Moreover, this campaign urges 
to stand with millions of refugees 
around the world, including Syrian 
refugees, Rohingya refugees, and 
other refugee communities to make 
their stories heard. 
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 RECORD-BREAKING 7,500 RUNNERS TOOK PART 
IN ‘GULF BANK 642 MARATHON’ 

 ‘Gulf Bank 642 Marathon’, witnessed 
record numbers on Saturday 18 
November 2018, with 7,500 runners 
representing over 66 nationalities 
taking part. Enthusiasm for the event 
reached an all-time high, with all 4 
categories selling out in advance of 
the day. 

As well as a number of special 
appearances from leading social 
media influencers, Kuwait’s soccer 
legends made a special appearance 
at the marathon, attracting crowds 
and adding to the excitement of the 
day, celebrities included Mr. Saad Al 
Hooti; Mr. Fathi Kameel; Mr. Jasim 
Yacoub; and Mr. Salah Al Hasawi 

Following the day’s events, male and 
female winners were invited to an 
exclusive awards ceremony, taking 
place in Al Shaheed Park. Attended 
by marathon partners, sponsors, and 
supporters, guests were entertained 

with a surprise appearance by “Al 
Sheyab”, who performed a comedy 
skit on sports. The evening ended 
with the official awards ceremony, 
with both male and female winners 
collecting monetary prizes for their 
achievements.

Each year the Marathon partners with 
a leading group to raise awareness 
of an important issue. This year, Gulf 
Bank Marathon 642 partnered with 
Kuwait Red Crescent Society to bring 
medical aid to those who are unable 
to afford medical treatment. All 
donations made will go towards the 
provision of medical devices such 
as, pacemakers, cochlear devices, 
hearing aids, electric wheelchairs 
and stents.

There were a number of surprises 
in store on the day of the race, with 
popular radio station 88.8FM Kuwait 
Pulse and their hosts broadcasting 
live from the race village. Gulf Bank 
had the village abuzz with excitement, 
and the crowd eager for a chance to 
take part in the infamous ‘Catch the 
Cash’ game. Exclusive to Gulf Bank, 
the game saw participants answer 
a series of question, with those 
correctly answering them entering 
the box to catch as much cash as 
possible within a time limit. 

With over 30 booths in the village, 
there was a huge variety of  
entertainment available.
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The BeInspired Race Series, 
sponsored by Gulf Bank, held 
its fourth race, the Mud Run and 
Obstacle Mud Run, at Inspire Sahara 
Health Club which is located in 
Sahara Golf Club. 

The Mud Run, which took place on 

BE INSPIRED HOLDS RUN EVENT  
SPONSORED BY GULF BANK 

a sandy track, had two walk or run 
distance categories, 5km or run 
10km. Participants could also choose 
to run a 5-km obstacle course, also 
on the same sandy track. The event 
was a crowd pleaser, attracting 450 
participants. 
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The test’s aim was to raise awareness 

on the growing diabetes issue in 

Kuwait and stress the importance of 

regular checks.

Gulf Bank’s head office played host 
to the Dasman Diabetes Institute, 
on Thursday 25th October, providing 
employees with free diabetes checks. 
Raising awareness of the dangers of 
diabetes, as well as the importance 
of early detection. 

The Bank continues to support 
employees by offering blood tests 
to check for blood glucose and 
cholesterol levels. The check-up 
also included blood pressure, height 
and weight measurements.

GULF BANK PROVIDES EMPLOYEES  
WITH FREE DIABETES CHECKS

GULF BANK SUPPORTS BREAST  
CANCER AWARENESS MONTH

In support of Breast Cancer awareness month, Gulf Bank has lightened up 
its head office in pink throughout the month of October to bring awareness to 
the residents of Kuwait about this important cause. 
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Gulf Bank sponsored the ‘Women’s 
Football Tournament’ for the second 
consecutive year, to encourage 
women to lead an active and healthy 
lifestyle by playing sports.  

The tournament was organized by 
Eighty Percent, a socially driven 
sports company established by three 
young Kuwaiti women dedicated to 
sports and fitness. The games took 
place at Jaber Al Ahmad Stadium, 
with 16 teams and 192 players from 
Kuwait and the GCC scheduled to 
play.

GULF BANK SPONSORS					   
‘WOMEN’S FOOTBALL TOURNAMENT’
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